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BRANDMAKER NAMED A REPRESENTATIVE VENDOR IN 

GARTNER’S 2020 MARKET GUIDE FOR MARKETING WORK MANAGEMENT 

PLATFORMS 

 

ATLANTA, July 23, 2020 - BrandMaker, a global provider of marketing resource management and work 

management software, has been recognized as a Representative Vendor in the Sophisticated Work 

Management Category for Marketing in the Gartner Market Guide for Marketing Work Management 

Platforms. Gartner defines sophisticated MWM platforms as “work management platforms robust in 

features and functionality for a variety of use cases to support a complex marketing environment and 

provide insights for executive decisions.” 

Marketing operations leaders face growing and complex workload challenges while also needing to be 

more agile and collaborative to align with key business strategies properly. Gartner predicts that, “The 

MWM market is expected to continue its significant growth trajectory over the next one to three years 

as marketers seek better visibility into resource utilization, work efficiency, and organizational 

effectiveness. By 2023, 60% of marketing teams will fully operate a marketing work management 

platform and will consider it both a required and primary platform in their adtech and martech stack.” 

Said Mirko Holzer, CEO from BrandMaker, “In our opinion this recognition validates our mission to 

help marketers fully reap the benefits of digital transformation.  Our seamless and integrated platform 

provides all the insight, intelligence, access, tools, and collaboration needed by marketers in the form 

of agile, productive, and collaborative workflows. As a result, the marketing function becomes an even 

more significant business asset, and marketers focus on what they love and do best – execute great 

campaigns.”   

Gartner, Market Guide for Marketing Work Management Platforms, Sally Witzky, 23 June 2020. 

(Gartner subscription required) 

Gartner does not endorse any vendor, product or service depicted in its research publications, and 

does not advise technology users to select only those vendors with the highest ratings or other 

designation. Gartner research publications consist of the opinions of Gartner’s Research & Advisory 

organization and should not be construed as statements of fact. Gartner disclaims all warranties, 

expressed or implied, with respect to this research, including any warranties of merchantability or 

fitness for a particular purpose. 

 

https://www.gartner.com/document/3986665?ref=solrAll&refval=255667014
https://www.linkedin.com/in/ed-breault-367b772/
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About BrandMaker:  BrandMaker is the leading software provider for effective Marketing Resource 

Management (MRM). BrandMaker gives enterprise marketers visibility and control to optimize their 

marketing operations. The enterprise-level MRM solution turns marketing into a business-building 

powerhouse by letting marketing leaders get on top of their budgets, people workflows, campaigns, 

and marketplace performance. BrandMaker is made to tame the complexity of multinational 

marketing. With our European roots, equipping companies to work across borders, cultures, and silos 

comes naturally to us. Accordingly, independent research firms recognize BrandMaker as a leader in 

MRM. More than 300 leading companies, including Bayer, Daimler, and Avantor, trust in our solutions 

to increase their effectiveness in marketing planning and execution. 

 
For more information contact: 

On behalf of BrandMaker: jennifer@rainemakers.com   

or at BrandMaker: dunja.riehemann@brandmaker.com 
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