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Survey COVID-19

Basic Information

Revenue (SBillions)

18%

36%

< 1 Billion 1-9 Billion > 10 Billion > 1 Billion

XBrandMaker

% of budget reallocated to online

46%

Budget 100% 80% 60% 40% 20%

% of marketing budget cut as result of CV-19

36%

18 % 18 %

Budget 0% 20% 40% 60% 80% 100%
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As a result of the current market, which single
statement best represents your organization?

9%

Previous investments in
marketing process automation
meant we had full visibility to
quickly change campaign
priorities & investments

36%

Previous investments in
marketing meant we had
the agility to move quickly

37%

We are not agile as
we thought

18%

A lack of collaboration platforms
(Automated Workflows) and/or
disconnected tools is hampering
our efficiency
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As a direct result of the past three months, which two
statements best represent your organization by 2021

72%

We will invest more in driving We will continue remote We will be more We were better before We will reduce
digital transformation of working and give our productive and the crisis and will return remote working
marketing processes employees more flexibility collaborative because to the same practices

the crisis has changed

how we work
X BrandMaker
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Looking to the future, please choose three actions you
believe are likely in your organization

64%

We will increase
our inhouse
content creation
& production
process

64%

We will invest
more in the
ability to create
and provide fast
access to new
and refreshed
content

There will be an
increase in
allocation of
marketing
resource from
brand to pipeline

There will be an
increase in
demand for the
localization of
content

We will not be
able to quickly
create new
content because
of limited
budget and
resources

There will be a
decrease in
allocation of
marketing
resource from
brand to
pipeline

We will increase
outsourcing to
marketing
agencies

There will be a
decrease in
demand for the
localization of
content
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